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Eco-friendly fashion is about quality, not Handbags made from

° .
E nv I ro m e n t a l quantity. Instead of fast fashion’s apple leather, jewelry
disposable trends, it focuses on sourced from fair-

. oy e timeless pieces that last — a hallmark of trade gold, and
re S p 0 n S I b I l I ty true glamour. A well-tailored jacket made eco-conscious beauty
from upcycled wool or a stunning gown brands are all helping
crafted from deadstock fabric doesn’t just ~ consumers align
d O e S N OT h ave look chic; it tells a story of care, thought, ~ their personal style
and responsibility. Glamour, after all, has ~ With their personal

L] o
to e q u a l g I VI n g always been about confidence and values. Today’s fashion icons are showing
individuality, and what could be more that mindful choices can still turn heads —
confident than dressing with purpose? whether they’re walking red carpets or city
u p G L A M 0 U R Even accessories and cosmetics are joining ~ Streets.
the movement. Social media, too, has played a major %

role in reshaping this narrative.

For too long, sustainability and style . o .
Eco-glam” has become a rising trend, with

have been seen as

opposites — as if being kind .n n SC i 0 u S d 0 e S n 2 t C a n Ce l influencers mixing thrifted finds with ﬂ

T e —— dESIngel‘ staples, showing that
P sustainable doesn’t mean subdued.
sacrificing sparkle,

sophistication, or high-end , Th e n e W l u X u r y I S Platforms like Depop, The RealReal,

appeal. But today’s fashion and Poshmark are making circular fash-

scene proves otherwise: i n te n ti on — d ress i n g to d aZZ[ e, ion mainstream, while luxury labels are

bei . experimenting with rental and resale
eing environmentally

friendly no longer means d i n i n g to S u St a i n, a n d d a n C I' n g r;z:ig;zrgset;i;ejuce waste without

giving up glamour. In fact, it’s

redefining it. . Ultimately, being environmentally
Modern designers WI t h p u r p 05 e b e n ea th friendly in fashion is about redefin-
’ ing what it means to be glamorous.

inﬂuenc?rs, B l 1 d t b It’s about dressing beautifully — but
are proving hat solar-powered strobe. es
DI LN 7B G intelligently. True glamour isn’t

coexist beautifully. The shift ) >
. . about having more; it’s about choos-
toward eco-conscious fashion )
ing better.

isn’t about doing less; it’s about doing :
. = \ ‘/ When fashion reflects care for the planet, it
better. Glamour is no longer measured by hi ith kind of brilli
shines with a new kind of brilliance —

excess or waste, but by innovation, hat i
creativity, and conscience. Materials like .ne thatis .
.. . timeless, ethical,
organic silk, recycled sequins, and d effortlesslv ohi
plant-based leather show that you can an e. ortlessly chic. . )

. . . In this new era, green isn’t just a color.
shimmer without harm. Designers such as is the f
Stella McCartney and Gabriela Hearst have Itflslt e future
built entire brands around ethical elegance. Q! glamour.
Creating breathtaking runway looks without
compromising on sustainablity.
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brands we are
loving currently!

d




